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The Consumer and Professional Technology Trend Landscape 2010-2019
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Voice Search
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B Ty asking "How tall is Hugh Jackman?" ® 3 ©) o 2:00




Estimates on
smart speaker
ownership in
the United
States

. December 2017 . December 2018

119m 52% of smart
speaker owners
have more than
one smart speaker
in their home

53m

Number of people (18+) Number of smart speakers
owning a smart speaker in US households
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US digital
media revenue
by segment
2017-2023

(in billions $USD)

. Video on Demand

2017

Bl oigital Music

2018

. Video Games

B Publishing




Global launch
sales of selected
video games
compared to the
largest movie
openings

Worldwide retail sales during the first three days after launch

anamonnioy 2ovo I 51,000
Red Dead Redemption 2 201 || $725m

*

Call of Duty: Black Ops 4 2015 || $500m * :

iy

Worldwide box office revenue through the first Sunday after launch

Avengers: Infinity War 2018 _ $641m
The Fate of the Furious 2017 || $542m
Star Wars: The Force Awakens 2015 _ $529m



Time spent
on Fortnite

0-5 6-10 11-15 16-20 21+
hours hours hours hours hours

Self-reported weekly time Fortnite players
in the US spend playing the game




. First adopters (owned one year or more) . Early mainstream (owned less than one year)

% of US smart
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who replaced Traditional AM/FM radio
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% of Americans
aged 16-34 who
create/consume
stories on
social media
platforms

. Snapchat . Instagram . Facebook

GenZ Millennials
(16 to 24-year-olds) (25 to 34-year-olds)

Consume Create Consume Create



Average age of marriage in US
WOMEN: 27 MEN:30

Average age of becoming a parent in US
WOMEN: 26 MEN: 31

Average age of first time managers in US
30



TV consumption

65+ 50-64 35-49 18-34

As of Q1 2018 Average daily TV consumption (live + time-shifted)
of American adults, by age group (in hh:mm)
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in the LG Styler
with the “Suit and

Coat” setting?







Hey CLO;
Could YOu provide me
two towels?
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Estimated 1,069m
number of
5G mobile
connections

2m North America
2m Asia & Oceania

2019 2020 2021 2022 2023

As of June 2018 B Asia & Oceania B North America Western Europe

. Central & Eastern Europe Latin America . Middle East & Africa




DIGITAL MEDIA

US digital media market 2019 S46bn
China digital media market 2019 $28bn
US VoD ARPU 2019 >S90

China VoD ARPU 2019 <S4



VIDEO GAMES

US video game market 2019 S17bn
ARPU c. $90

China video game market 2019 $23bn
ARPU c. $45



MOBILE SUBSCRIBERS

USA 0.4 billion Smartphone penetration 70%0

China 1.4 billion Smartphone penetration 52%o

China will be world’s largest 5G market
428m connections by 2025



E-PAYMENTS

Alibaba’s Alipay & Tencent’'s WeChat Pay
each handle more payments in a single month

than PayPal's $451 billion a year
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For further information contact

mark@thedpp.com

m DPP

y @thedppltd

www.thedpp.com
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